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Be Your Own Hero: 

Creating Magnets: How to Build A Crowd With A Simple 

Offer 

 

Synopsis 

There are many types of magnets that can attract a potential client. With the right target audience 

and proper use of social media, you can get those clients to stop what they are doing and dive into 

a system of funnels that you have created. In the end, the goal is to get them to take an action! In 

this class, Marc breakdowns, step by step, what it takes to create a functional magnet. It is a lot of 

work and will take time, but as Marc says it “make it happen”. Are you ready? 

 

Key Points 

Offer A Gift (something for free) 

• This will enable you to entice people towards your product/services. 

• It is a way of exchanging “free” information that will create value. 

• Although it requires time, it also weeds out people that are good for it or not. 

• Goal is to create something that is very black & white (Yes or No) and avoid falling into  

a “Maybe Zone”. 

 

 

 

 

CHALLENGE    Take a moment to look at your news feed and notice the types of sponsors 

that offer something such as, information, discounts and so on. 

➢ Notice what and how they are suggesting something; 

using pretty pictures or click-bait headlines. 
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Types of Magnets (or funnels) 

• There are several types of magnets you can offer such as, E-books, Audio 

Books, Podcasts, etc. 

 

• Landing Pages and Webinars are very popular in which you can claim 

something, learning something or even provide a class of some kind. Many 

use a thing called “evergreens” that essentially allow you to record the 

webinar once but make it seem like a class is starting periodically. 

 

 

• Marc compares magnets to a “rabbit hole” where social media is used as a platform and 

magnets funnel people to your product/services. 

 

 

 

o Magnets are gathering  

information to be used in 

providing value, which basically 

create drip sequences. 

 

o These drip sequences lead users 

down to a decision point –  

creating numerous paths 

depending on what is selected. 

 

 

 

 

 

 

          The goal is to get people to take action! 
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** In other words, you are trying to create a Pattern Interrupt, that deviates users from what they 

are doing and gets them going down the sequence where YOU in the end give away your prize or 

gift – the biggest value you have that will get people excited. 

 

Information Gathering 

• Once you peek their curiosity and get them to click on something such as, their email, take 

the time to gather as much information as possible and create drip sequences. 

• Many use CRM systems to gather such data and reach out even more. 

• Some take moments, whereas, others take longer. Marc believes those that take the “Action 

Now” approach is slightly more effective. 

• Make sure to personalize your approaches and get them to take the next step! You don’t 

have to get them to make a purchase from the start – that isn’t the goal. 

o Marc emphasizes that it is more important to get them to take  

the next step than to pitch a sale. 

o He suggests anything over $1000 is worth making a phone call; 

Anything under $1000 will usually sell itself online. 

 

 

CHALLENGE  It is very important to conduct many tests and to do your research! 

Even a simple Facebook add requires a lot of background work and tests. 

 

➢ Create more than one magnet – in fact create many  

versions of the same kind and test them against each other. 

 

➢ You will be surprised how the smallest change in  

details will affect your magnet! 

 

➢ Create a flow chart – best way to map out options on the various 

paths potential customers may take. 
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Example of a Flow Chart: 

 

 

 

 

 

➢ Stay tuned for expert opinions from interviews or as classes!!! 
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Some Dos and Don’ts of Creating Magnets 

 

   DO      DON’T 

Do homework, research, sign-up and study 

other funnels. 

Don’t cheap-out on the experience. 

Make sure what you are giving out is truly the 

best. 

Don’t give out shit! – Ask yourself if this is 

something that you would use? 

Be creative Don’t copy 

Receive feedback and know your audience 

(target). 

Don’t mislead (key rule!) 

Give away a gift! Do not have too many steps. 

Leave something that creates an open loop.  

Keep it simple!  

Always sell people on the next step.  

 

 

 

CHALLENGE   Take some of the above Dos and Don’ts and start studying! 

➢ Pay attention to what and who is out there. 

➢ Pay attention to what they are doing in your space. 

➢ Again, make sure to create a flow chart! 

 

 

 

Powerful Quotes 

• “Another word for free is gift. And I personally love the idea of offering gifts, offering 

something that is entices somebody to go down a rabbit hole.” [2:12] 

• “Your information is worth something – because they are going to send you something that is 

going to fit, and people opt-in or they opt-out.” [4:01] 

• “That’s why magnets are called funnels because they create funnels. They create spaces in 

which people are filtered off of things like social media.” [7:12] 

• “Magnets are stories. They start with a pattern interrupt. They start with a question sometimes 

or what we like to call a loop – an open loop.” [11:37] 
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• “More than anything, in all scenarios of what you are creating, should really focus on selling 

them or making them take the next step – the goal is not in every scenario to try to sell them 

on the magnet.” [13:25] 

• “Always get people to take an action that isn’t the entire action necessarily. Be direct. Get 

people down into the information and if they want in, they will find a way in.” [23:50] 

 

 

Weekly Challenges 

• Use the table of Dos and Don’ts to study the information from this class. 

o Pay attention to what and who is out there. 

o Pay attention to what they are doing in your space. 

 

• Create a Flow Chart! 

 

• Make the magnet and the funnel system. 

o Create more than one magnet – in fact create many  

versions of the same kind and test them against each other. 

o You will be surprised how the smallest change in  

details will affect your magnet! 

 

 

Useful Links 

• Flow Charts:  

Basic - https://www.youtube.com/watch?v=DYSPEkvTWig 

Draw.io Tutorial - https://www.youtube.com/watch?v=MXlTjOpesq4 

Google Drive - https://www.youtube.com/watch?v=asNa86jsWmc 

 

• Draw.io - https://www.draw.io/ 

 

https://www.youtube.com/watch?v=DYSPEkvTWig
https://www.youtube.com/watch?v=MXlTjOpesq4
https://www.youtube.com/watch?v=asNa86jsWmc
https://www.draw.io/

