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Synopsis 

 Marc shares years of learned experience in how to design a website that will properly appeal 

to an audience and drive them toward an action step to help spread your brand and drive results. 

  

Key Points 

• Marc believes in a four step process to creating a powerful website with a meaningful message. 

• Before those, however, start with a site map. What pages do you need on the website? What is the 

main functionality that your site needs? 
• People are more likely to click on the first, or the last navigation items on the top bar. For example, 

Marc adds “Academy” and “Hire” as his first and last links, because he wants those to be his most 

viewed pages. 
• If you are not the best at web development or design, or you just really don’t know how to make a 

good website, don’t be afraid to hire someone to do it for you. Trust people to do what they’re best 

at, so you can do what you are best at. 

• Learn how to use good action steps- type in all caps, use an accent color, make the action step stand 

out so that people are guided directly through your vision. 
• In the next few years, an extra two billion people will be joining the internet, and a great majority 

of them will be viewing it through mobile. That means the potential for communicating through 

the internet is enormous. 

• Keep an eye on the minimum viable product: Design a functional website that communicates your 

brand, and then build on top of it from there over time. 
• Why- The mission of your website. This must be clear, either through a video, a manifesto, or a 

big bold font. 

• What- Expectations that people should have for the website. What is the function, what does it 

do? 

• How- This is the brief step-by-step of how the website achieves the function, and how the user 

should interact with it. You can reveal this in you why section as well. 

• Now- Your action step, the number one action that you want people to do. Action steps should be 

sprinkled throughout the site, so people are consistently guided to participate. 

• You can use your why as your sales pitch- identify the pain point of your customers, “Would you 

like to be better at running your business?” and explain how you can solve that problem. 

• As you connect to them with your authentic story, design your website as a roadmap to help them 

see how this works for them. Draw them into action by using their selfishness and appealing to 

their desires. 

• Credibility stems from a variety of places, but authenticity, user feedback, and risk reduction are 

huge benefits to making your action step seem credible. Don’t be afraid to address a user’s concerns 

directly with money-back guarantees or warranties. 

• When someone follows your action step, they aren’t purchasing a product or a service, they’re 

purchasing the result. So make it clear what that result will be. Will they be happier, will they reach 

success, will they have better social status? 

• Don’t be afraid to ask Valhalla for help. We are change makers for hire, and will be glad to help 

run your webpages, social media platforms, or anything else that will help you change the world. 

• Also, utilize the list of resources below! 

Do Don’t 
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Do make a site-map- MVP and full function Don’t over-complicate 

Do launch! Don't do too much on your own 

Do hire help Don't put in annoying features 

Do collect e-mails, and reward with a gift! Don't make things too big or long 

Do make things clear  

•  
 

Powerful Quotes 

• “If you make a formula, stick to it.” - Marc Angelo Coppola [50:00] 
 
Weekly Challenge 

• Either work on your in-progress website, or develop a sitemap!  

 

Resources 

Stock Images: The Stocks 

Web Design made easy: Square Space 

Web Design for Designers: Word Press  

Themes for web design: Theme Forest 

Apps for Work: Google Apps for Work  

Email Subscriber lists: Mail Chimp  

CRM: Nimble CRM  

Typeform: Type Form  

Graphic Designs: 99 Designs  

Productivity: Zapier  

Outsourcing: Fiverr & Upwork  

Sales System: Click Funnels  

Emmanuel’s site: Guided Transformation  


